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Learning & Development

Learning & Development Overview

smartFOCUS and smartFOCUS DIGITAL offer a range of options for users and administrators to learn how to
maximise the benefit of their investment.

Our trainers are experienced in the direct marketing industry and certified Information Technology Trainers.

Clients may choose to attend a frequently scheduled classroom training session, commission a private or
bespoke course to be delivered on-site or plan a web-based training programme. This flexibility allows our
clients to request a blend of delivery approaches to ensure a continued learning programme that fits with

business demands.

Our standard Education Programmes are the ideal solution for new clients needing to fast track their early
learning and factor in the advanced options for later delivery after some ‘real-life’ experience of the
solution.
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Course Delivery Options

Classroom Training

Introductory classroom training is a minimum requirement for all users of smartFOCUS software. We have the
following options available for this type of trainer led, face-to-face delivery:

Scheduled Courses

Scheduled training courses are held at our training suites in Bristol and London. Scheduled courses are
suitable for new users or to form part of continued learning in advanced areas of the software solutions for
experienced users. Scheduled training is often the more cost effective option when there is under four
people requiring training.

Private courses

Having to take a group of staff out of the workplace for a day’s training is both costly and disruptive. Instead,
our trainer’s will travel to client sites and deliver the course within the offices causing minimal disruption to
the working day. In the event that there is no access to a suitable training room we can hold these sessions at
a local independent meeting venue.

For smartFOCUS courses, one day for training room preparation is also applicable for on-site delivery.

Bespoke Courses

When our standard training courses do not meet client requirements smartFOCUS are happy to design and
deliver bespoke courses. These require additional material preparation time, which commences from the
point at which sample data is made available to smartFOCUS.

Web Based Sessions

There are sometimes occasions when face to face training is not possible or appropriate. In these situations
we are happy to provide training via interactive web broadcast. Although these sessions do not give as much
interaction between trainer and delegate, they form an integral part of our blended learning solution for
international customers.

Web based sessions are scheduled and available for private booking, lasting no more than two hours for up to
four delegates per session.

We are also happy to provide refresher training via web based sessions. Refresher sessions focussed around
specific areas of our software’s functionality are available for attendance online. These sessions provide an
opportunity to revisit areas of interest and increase knowledge depth in an informal way.

Skills Transfer Coaching

Our experienced consultants can also be provided at the client site to run a workshop to answer questions,
demonstrate functionality and provide desk-side coaching while our software is in use. In most cases a
preparation day may be required which allows for our consultant to perform an informal requirements
gathering exercise, discuss the proposed agenda and prepare materials required.

Skills transfer coaching is delivered for up to two delegates per session.
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Delivery style

Whether training is requested for delivery on site or at one of our training suite venues, rest assured the
training will be practical and applicable to all users. All courses have a very hand’s on approach with
practical exercises forming the basis of the learning. “The Learning is in the Doing” is our trainer’s motto.
Where possible we will endeavour to use client data references and materials within the session to make the
exercises as close to reality as possible.

Blended Learning

smartFOCUS is aware that people have different learning styles and have made strides to accommodate
these. In addition to our training materials, a raft of information is available within the help pages of the
various products.

All smartFOCUS software products contain in-context help each function and item on the screen, and
smartMARKETER eChannel contains feature related ‘How To’ guides and manuals.

Searchable Frequently Asked Question’s (FAQs) are a useful learning tool as many of them contain step by
step instructions to deal with common issues. All FAQ materials are updated on a regular basis and are
constantly reviewed to ensure they are fit for purpose.

Training Needs Analysis

A full Training Needs Analysis (TNA) can be provided both for new implementations and for training
requirements of existing smartFOCUS Clients. Generally, our client’s user bases are split into three groups:

Power Users

For clients planning a new solution, part of the implementation process is to test the solution suits the
requirement. smartFOCUS will ask a team of key project members to undertake Power User training to fully
appreciate the functionality of the solution. Power Users therefore must attend full courses for all modules
of the solution prior to testing.

The Power Users will therefore have a full knowledge of the solution to determine how it is best used with
other processes, systems and practices that may already exist.

Standard/Marketing Users

When clients have a range of user levels then shorter courses may apply for those with lesser responsibility or
requirement of the solution. A Standard user may only need to attend the Essentials to fulfil their role
initially, but may attend the extra modules at a later date.

Administrators

Those responsible for maintaining the solution overall, typically data sources, database access and
performance need only attend the Administrator course, Enterprise Manager Administration. An additional
course is offered to experience what the users will use, smartANALYZER Appreciation, but this is not
mandatory.

User Type Course Modules/Length

Power User smartANALYZER - 3 days Campaigner - 2 days Reporting - 1 day
Standard User smartANALYZER - 2 days Campaigner - 1 day Reporting - 1 day
Administrator Enterprise Manager Admin - 2 days | smartANALYZER - 1 day
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smartFOCUS Education Programme

The smartFOCUS Education Programme is the complete compliment of standard training courses designed
achieve maximum usage and productivity during implementation of a smartFOCUS solution.

The key benefit of an education programme is that it allows new users to request further training following
experience of analysing, selecting, reporting and understanding their own data, giving a productivity benefit.
The advanced training aspects make much more sense once the basics are practiced to a confident standard.
With the smartFOCUS Education Programme, Marketing Users will receive:

Two day smartANALYZER Essentials training (classroom/private)

One day Reporting training (classroom/private)

One day Campaigner Essentials* (classroom/private)
Power Users in addition will receive:

One day smartANALYZER Element Builder training (classroom/private)

One day Campaign Evaluation & Administration (classroom/private)

Additional two hour Q&A session (web based)
Administrators will receive:

Two day Enterprise Manager Administration training (classroom/private)

smartANALYZER Appreciation session (classroom/web based)

Additional two hour Q&A session (web based)

* Two days for smartCAMPAIGNER Essentials

smartMARKETER eChannel Education Programme

The smartMARKETER eChannel Education Programme is the complete compliment of standard training courses
designed to achieve maximum usage and productivity immediately after solution deployment.

The key benefit of an education programme is that it allows new users to request further training following
experience of running initial campaigns, giving a productivity benefit. The advanced training aspects make
much more sense once the basics are practiced to a confident standard.

With the smartMARKETER eChannel Education Programme, includes:
One day Essentials training (on-site)
One day Advanced training (on-site)
Administration training (web based)
Additional two hour Q&A session (web based)

These combined packages give great value for money and a discount over buying each training course
individually.
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Enquiries and Booking Process

All Learning and Development enquires should be directed by email to learning@smartFOCUS.com or by
telephone to our central Learning and Development Coordinator on +44(0) 117 943 5800.

Our latest Scheduled Course dates are available from our website.

The booking process for Scheduled Courses is as follows:

. Contact Learning
Loz Lol Coordinator direct or
Scheduled Course course/date from X )
via website to make

website .. .
provisional booking

Joining and course Complete and return If availability, booking
instructions delivered booking form to form sent by email to
prior to start date confirm booking secure the booking

For Online sessions, Private, Bespoke or Customised Courses to be delivered on-site, the process is as
follows:

Online, Private Determine delegate : Contact Learning
Coordinator to arrange

Bespoke or requirements and L
! S Training Needs
Customised Course objectives internally .2 .
Analysis discussion

Trainer provides
availability, booking
form sent by email to
secure the booking
\J

Trainer will be in
contact and provide
instructions for
delivery as agreed

Complete and return
booking form to
confirm booking
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Course List

The sections that follow detail the courses we provide. Please ensure that the pre-requisites are met before
enquiring to book on a course. For more detailed information of the course agenda please contact our
Learning and Development Coordinator.

smartFOCUS Product Learning Options

Course Scheduled Private Bespoke

smartANALYZER Essentials a a a X

This course is aimed at marketers and analysts who wish to get quick access to their data. Pre-created
smartANALYZER data elements are used to show the analytical functionality of smartANALYZER. We'll explore
its functionality for displaying data, identifying trends, discovering consumer behaviours and targeted groups
for campaigning.

Objectives

By the end of this session delegates will have a good understanding of smartANALYZER’s analytical
capabilities, both visually and functionally. Delegates will be able to use the software for query analysis,
selections and profiling for campaigns and reports.

Pre-requisites

Users must have a good working knowledge of the Windows environment. Some familiarity with relational
database structures is also advantageous.

Duration

Two days - Standard User

Three days - Power User

Future Options

One day - Campaigner Essentials
One day - Reporting

One day - Modelling

Online Refresher
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Course Scheduled Private Bespoke

smartANALYZER Element Builder a a a X

Power User delegates attending Essentials may stay for a third day to learn about creating the
smartANALYZER data elements used during analysis and consider how best to present their data for everyday
analysis work. This course can also be attended at a later date.

Objectives

By the end of this session delegates will have a good understanding of smartANALYZER’s analytical
capabilities, both visually and functionally. Delegates will be able to use the software for query analysis,
selections and profiling for campaigns and reports. Those attending day three will learn during how to create
field and banding data elements for practical use on their own data.

Pre-requisites
Users must have a good working knowledge of the Windows environment. Some familiarity with relational
database structures is also advantageous.

Duration

One day

Note: Power Users responsible for creating Data Elements may attend this course as a third day to smartANALYZER
Essentials. This is a requirement for new clients as part of the User Acceptance Testing phase of a solution
implementation.

Future Options

One day - Campaigner Essentials
One day - Reporting

One day - Modelling

Online Refresher
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Course Scheduled Private Bespoke

Enterprise Manager Administration v v X I

This course is aimed at administrators and is designed to provide an overview of how the smartANALYZER ADS
is implemented, plus an in depth session of the solution environment. The refresh process is also detailed and
utilised during the course. User folder management, security, element sharing and disaster recovery are also
explored during this intensive hands-on course.

Objectives

By the end of this session delegates will have a good understanding of the Enterprise Manager, ADS
implementation and be able to build and maintain smartANALYZER databases using their own data feeds.
Pre-requisites

Delegates are expected to have a good working knowledge of Relational Databases, data sources and have an
active Administrative role in the smartFOCUS solution.

Duration

Two days

Future Options

One day - smartANALYZER Appreciation
Online Refresher

Scheduled Private Bespoke

smartANALYZER Appreciation a a X a

This course is aimed at administrators and provides an opportunity for them to experience how
smartANALYZER presents data to marketers and analysts. This course forms day one of the Essentials course
so there is also an opportunity to talk to other marketers and fully appreciate what they need from the
marketing database you'll administer.

Objectives

By the end of this session delegates will have a good understanding of smartANALYZER’s analytical
capabilities and a greater appreciation of the needs of the marketer from the solution.

Pre-requisites

Users must have a good working knowledge of the Windows environment. Some familiarity with relational
database structures is also advantageous.

Duration

Classroom - One day
Web - Two 2 hour sessions

Future Options

Online Refresher
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Course Scheduled Private Bespoke

Campaigner Essentials a a a X

This course is aimed at marketers and campaign managers who wish to use the profiling analysis they have
developed in smartANALYZER to drive marketing campaigns. The full end-to-end campaign cycle is detailed
during the course, including target preparation, design and running of the campaign. An additional day of
Campaign Administration and Evaluation is also available.

Objectives

By the end of this session delegates will have a good understanding of Campaigner’s capabilities and be able
to create and run functional Campaigns using their own data.

Pre-requisites

Delegates must have attended the smartANALYZER Essentials training course and had a period of using
smartANALYZER before attending this course. Familiarity of campaign planning and design is advantageous.
Duration

One day - Standard User

Two days - Power User

Future Options

One day - Campaign Administration & Evaluation
One day - Skills Transfer Coaching

One day - Reporting

One day - Modelling

Online Refresher
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Course Scheduled Private Bespoke

Campaigner Administration & Evaluation a a a X

For those attending Essentials, a further exploration of Campaigners' Administration and Evaluation is
available during an optional second day. In addition to administrative tasks we'll learn how to deal with
specific campaign requirements and adopt best practice processes for campaign building & evaluation. This
course can also be attended at a later date.

Objectives

By the end of this session delegates will have an in depth understanding of Campaigner’s capabilities,
advanced functions and administrative options. The course provides insight into strategic campaign building,
campaign history capture and evaluation options.

Pre-requisites

Delegates must have attended both the smartANALYZER Essentials and Campaigner Essentials training courses
and ideally had a period of using the suite before attending this course. Familiarity of campaign planning,
design and communication history data flow is advantageous.

Duration

One day

Note: Power Users responsible for creating Data Elements may attend this course as a third day to smartANALYZER
Essentials. This is a requirement for new clients as part of the User Acceptance Testing phase of a solution
implementation.

Future Options

One day - Skills Transfer Coaching
One day - Reporting

One day - Modelling

Online Refresher

Learning & Development Services Brochure Page 12 of 25 S ma rt FOCUS



Learning & Development

Course Scheduled Private Bespoke

Reporting a a a a

This course is aimed at analysts and marketing managers who wish to use the reporting capabilities of
smartREPORTER to derive campaign, product and financial analysis reports from the smartFOCUS ADS. Each
report element is detailed in full, while exploring how they can be practically utilised within Excel.

Objectives

By the end of this session delegates will have a good understanding of smartREPORTER reporting principles
and be able to create and maintain Excel reports from their own ADS.

Pre-requisites

Delegates must have attended the smartANALYZER Essentials and Element Builder training courses, and had a
period of using smartANALYZER before attending this course. Delegates are also expected to have a good
knowledge of Excel for reporting.

Duration
Classroom - One day
Web - Two 2 hour sessions

Future Options

One day - Skills Transfer Coaching

One day - Campaigner Essentials

One day - Campaign Administration & Evaluation
One day - Modelling

Online Refresher
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Course Scheduled Private Bespoke

Profiling & Modelling X v v S

This course is aimed at marketers and data analysts who have a need to analyse their customer base at
depth, to identify existing patterns, profiles and characteristics. The principles for predicting future trends
using CHAID, Clustering and Regression theories are explored with practical examples during the course.

Objectives

By the end of this session delegates will have a good base for understanding modelling techniques, how to
apply them to data selections for improved customer targeting.

Pre-requisites

Delegates must have attended the smartANALYZER Essentials and Power User training course, and had a
period of using smartANALYZER before attending this course. There is no requirement to have prior
experience of creating models within other applications; however an appreciation of modelling concepts is
desirable.

Duration
One day - classroom
Web - 2 hour session

Future Options

One day - Skills Transfer Coaching

One day - Campaigner Essentials

One day - Campaign Administration & Evaluation
One day - Reporting

Online Refresher
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Course Scheduled Private Bespoke

smartCAMPAIGNER Essentials X a a X

This course is aimed at marketers and campaign managers who wish to use the profiling analysis they have
developed in smartANALYZER to drive marketing campaigns. The range of options including Express, Multi-
Step and Scheduled Campaigns are explored end-to-end during the course, including target preparation,
selection design and evaluation of the campaign.

Objectives

By the end of this session delegates will have a good understanding of how to use smartCAMPAIGNER to
create, manage and run functional Campaigns using their own data sources.

Pre-requisites

Delegates must have attended the smartANALYZER Essentials training course and had a period of using
smartANALYZER before attending this course. Familiarity of campaign planning and design is advantageous.
Duration

Two days

Future Options

One day - Skills Transfer Coaching
One day - smartCAMPAIGNER Administration
Online Refresher
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Course Scheduled Private Bespoke

smartCAMPAIGNER Administration X a a X

This course is aimed at administrators and is designed to teach the management and usage of the
smartCAMPAIGNER Administrative functions. It introduces delegates to configuring data sources, user
administration, security and data presentation for marketing.

Delegates will use a relational database typical to those used at a client implementation that contains
information about customers and the products they have purchased.

Objectives

By the end of this session delegates will be able to administer users, security, interface options and
configuration of data for use by marketers using smartCAMPAIGNER.

Pre-requisites

Delegates are expected to have a good working knowledge of Relational Databases, data sources and have an
active Administrative role in the smartFOCUS solution.

Duration

One day

Future Options

One day - Skills Transfer Coaching
Online Refresher

All smartFOCUS courses end with a Case Study, followed by details of next steps for learning and how to
contact smartFOCUS support.
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Course Private Scheduled

smartMARKETER eChannel Essentials a a a

This course is designed for all new users of smartMARKETER eChannel. The aim of the session is to get
delegates comfortable with navigating the system and competent in creating, sending and reporting on a
basic email campaign.

Objectives

By the end of the session delegates will be able to:
Upload a List of recipients.
= Export lists of recipients from the system.
Create a basic Email or Micro site from an import, template or blank page.
Send an email campaign.
= Interpret the standard and drilldown reports generated by the system.
Find help within the system and know how to contact smartFOCUS DIGITAL support.

Pre-requisites

None, although all marketers or users of similar email marketing technology will particularly benefit from this
introductory course.

Duration

One day

Web session - Two hrs (Session tailored to individual needs)

Future Options

One day - smartMARKETER eChannel Intermediate
Half day - smartMARKETER eChannel Advanced Modules
Online Refresher
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Course Private Scheduled

smartMARKETER eChannel Intermediate a X X

This course covers the same material as the Basics course but also takes in some of the more advanced
features of the system. This course can be particularly useful for delegates who have used the system for
some time and want to know more, or need an awareness of new features available. It can be applicable to
new users, but requires that the delegate is relatively computer literate or has used email marketing
technology before.

Objectives

By the end of the session delegates will be able to:

Upload, manage and delete lists of recipients within the system.
Export lists of recipients from the system.

= Create queries to segment lists for use within the Sending or Exporting process.
Manage database fields within the booth for recording additional information.

= Create an Email or Micro site from an import, template or blank page, including tables, dynamic
content, and sections.
Send an email campaign.

= Interpret the standard and drilldown reports generated by the system.
Find help within the system and know how to contact smartFOCUS DIGITAL support.

Pre-requisites
Delegates need to either have prior knowledge of Email Reaction or be familiar with similar technology.

Duration

One day

Future Options

Half day - smartMARKETER eChannel Advanced Modules
Online Refresher
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Course Private Scheduled

smartMARKETER eChannel Advanced Modules a a X

For more advanced actions within smartMARKETER eChannel you can select from four modules each requiring
half a day of face to face training. The aim with this approach is to provide you with the training that suits
your needs at the time. You can choose to receive training on all four modules or you may wish to choose
just one. The modules are as follows

Dynamic Content and advanced tracking

By the end of the session delegates will be able to:
= Create Database fields to accommodate information collected via advanced tracking
= Add advanced actions onto emails, links and micro site pages.
= Include Sections and Dynamic content into emails and micro site pages.
= Configure and enable the recommend a friend form.
= Configure Outcome Tracking both within the booth and to an outside website.
= Create queries to segment lists for use within the Sending or Exporting process.

Form Creation

By the end of this session delegates will be able to:
= Create Database fields to accommodate information collected via a form
= Create a basic subscribe/unsubscribe form
= Include dropdown menus, radio buttons and comment boxes in forms
= Create triggered emails as a result of a form submission

Recurring and time dependant campaigns

By the end of this session delegates will be able to:
= Create database fields to store open/send/click dates and times
= Create recurring campaigns (an email sent every morning at 9am)
= Create multi-action campaigns which are time dependant (must be sent by a specific date and time)

Multi-action campaigns

By the end of this session delegates will be able to:
= Create database fields to store open/send/click dates and times
= Create multi-action campaigns which are sent based on open/send/click history
= Create campaigns with different paths for different response history.
= Create campaigns with reminders for postal mailings or other forms of communication.

Pre-requisites

To attend any of the advanced modules, delegates must have completed either Basic or Intermediate
smartMARKETER eChannel training and have a good practical understanding of the system’s basic
functionality.

Duration

Half day per module. Maximum 2 days training.

Future Options

Half day - Other smartMARKETER eChannel Advanced Modules
Online Refresher
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Private Scheduled

DMS Essentials a a X

This course is designed for all new users of our Digital Marketing Solution (DMS). The aim of the session is to
get delegates comfortable with navigating the system and competent in creating selections, navigating fields
and bandings, and building insight from the Analytical Data Source (ADS).

Within smartMARKETER eChannel the content and campaign is built. ADS Queries are used in smartMARKETER
eChannel to build Target Lists for delivery of content as campaigns.

Objectives

DMS Analytics
By the end of the session delegates will be able to:
Navigate fields, bandings and queries.
Apply multiple criteria to fine-tuned selections for targeting.
Build crosstab summary displays to identify trends.
Display data and interpret the results as a Venn Diagram.
Save selections as queries for use as targets in smartMARKETER eChannel.
Synchronise queries with smartMARKETER eChannel in readiness for Campaign delivery.

DMS eChannel
By the end of the session delegates will be able to:
Utilise a synchronised Target List of recipients.
Export lists of recipients from the system.
Create a basic Email or Micro site from an import, template or blank page.
Send an email campaign.
Interpret the standard and drilldown reports generated by the system.
Interpret the DMS Reports generated from the ADS.
Find help within the system and know how to contact smartFOCUS DIGITAL support.

Pre-requisites
All marketers or users of similar email marketing technology will particularly benefit from this introductory
course.

Some knowledge of relational databases and data fields is desirable.

Duration

Two days

Future Options

One day - DMS Advanced

One day - DMS Reporting

One day - smartMARKETER eChannel Intermediate

Half day - smartMARKETER eChannel Advanced Modules
Online Refresher
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Course Private Scheduled

DMS Advanced a a X

This course is designed for experienced or power users of our Digital Marketing Solution (DMS). The aim of the
session is to increase delegate knowledge of DMS Analytics and get results more quickly and efficiently.
Delegates also learn about the additional functions not covered in the Essentials course, such as Field
Template creation, Query Builder and Field Statistics.

Objectives

By the end of the session delegates will be able to:
Configure session option defaults.
= Use the Field Statistics window to measure numeric field values.
Construct powerful Queries using the Query Builder.
= Export data field and graphical data from the ADS.
= Build Campaign Specific crosstab summaries.

Pre-requisites

At least one month of regular use of DMS Analytics with demonstrable experience.

Duration

One day

Future Options

One day - DMS Reporting

One day - smartMARKETER eChannel Intermediate

Half day - smartMARKETER eChannel Advanced Modules
Online Refresher
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Course Private Scheduled

eMarketing Essentials Workshop a X X

This course is designed for people who are either just starting out with emarketing or would like a refresher
on the key principles of emarketing and email design. This workshop is designed to look at various real life
examples and enable the delegates to create or evaluate their own designs and strategies.

Objectives

By the end of the session delegates will be able to:
= Define a campaign strategy considering Timing, Relevance, Creative and Audience
Evaluate subject lines, Headlines and layout for effectiveness
Review copy and calls to action for effectiveness and readability
= Identify the appropriate measure of success to a campaign and benchmark the results
Define and Use different forms of testing and design a test framework for your campaigns
= Demonstrate an understanding of the legal requirements and best practice for email campaigns

Pre-requisites

None

Duration

One day

Learning & Development Services Brochure Page 22 of 25 S ma rt FOCUS



Learning & Development

Course Private Scheduled
smartMARKETER eChannel

Installed Version IT Coaching

This course is offered to organisations purchasing an installed version of smartMARKETER eChannel. Due to
the nature of the system we recommend this course for the IT staff responsible for maintaining and
administering the email and database servers.

Objectives

By the end of the session delegates will be able to:
= Administer and maintain smartMARKETER eChannel server components.
Configure smartMARKETER eChannel at a database level for differing scenarios.
= Understand the different components that make up smartMARKETER eChannel.
Diagnose and resolve potential issues.
Pre-requisites

Delegates who attend this course need to have a background and a working knowledge of database
administration and server administration. (Windows 2000/2003)

Duration

One day

Future Options

Half day - smartMARKETER eChannel Local Administrator Training
Online Refresher
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Course Private Scheduled

smartMARKETER eChannel

Local Administrator Training

smartFOCUS DIGITAL recommends that a local administrator be appointed to manage the day to day running
of the booth. This course is designed to enable them to manage the booth and takes in managing users,
permissions and the local setup of the booth.

Objectives

By the end of the session delegates will be able to:
Add and remove users to the system.
= Configure permissions on an individual basis.
Change booth settings including security, send settings, reports configuration and booth properties.
= Create and configure Sender Profiles.
Pre-requisites

Administrators should also attend Basic training; we recommend this is completed prior to this session.

Duration
Half a Day

Future Options

Online Refresher
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About smartFOCUS Group plc

smartFOCUS Group plc (LSE:STF), a leading international multichannel marketing software
company, helps companies transform their marketing performance by empowering
marketers with the insight to make better decisions and more effectively deliver relevant,
personalised and timely communications which improve business results.

smartFOCUS makes it easy, practical and cost effective for marketers to deliver
performance driven multichannel marketing through its Intelligent Marketing Application
Suite. smartFOCUS combines its powerful intuitive applications for analysis, campaign
management, digital execution and reporting, with flexible deployment options and

service expertise.

Hundreds of companies around the world rely on smartFOCUS and its global network of
marketing service providers for multichannel marketing solutions and services. Our clients
include AAA, ABN AMRO, ATOS, Center Parcs, EMI, Figleaves.com, Harrods, Hilton
International, NSPCC, Société Générale, QVC and many more.

smartFOCUS is headquartered in the UK, with offices in the US, Europe and Asia Pacific.

www.smartfocus.com

Contact Details

Headquarters

One Redcliff Street
BRISTOL

BS1 6NP

UK

Tel: +44 117 943 5800
Fax: +44 117 927 7588
www.smartfocus.com

International Offices

Paris Office
Tour Ventose

2 rue des Bourets
92150 Suresnes
France

Tel : +33 141 188989
Fax : +33 141 188979
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Amsterdam Office
Marketing Village
Dodeweg 6

3832 RC Leusden
The Netherlands

Tel : +31 33 453 7070
Fax : +31 33 453 7071
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Boston Office

Riverside Center

275 Grove Street Suite 2-400
Newton. MA 02466

USA

Tel : +1 617 663 5758
Fax : + 1617 663 4801

SmaritFocus



