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View this messsge in your Web browser < ?28# # "
+ + Know What CEOs Know
Become a Premium Member Today ++
With a Premium Membership in The
McKinsey Quarterly, you'll have /< =
exclusive access to business strategies For a limited time, receive a bonus
2+ + + -|> from McKinsey & Company and collection of Premium articles when you
perspectives from tap thinkers and upgrade:
executives.
® Business and the ital kets
Upgrade to Premium Membership i = ek e
1 and receive: ® Performance anxiety in China *< =
® Selling to society
} Unlimited online access to Premium
content and Web exclusives
v The full-color print edition
. } The complete Quarterly archives
' online
' Downloadable PDFs of all articles <= m & $
Upgrade now for only $150 annually
(with significant savings on the two- a
three-year terms).
You are receiving this mailing because you are = registerad member of mckinseyquarkerly.com snd - & "
subscribad to our mailings.
( # # Unsubscribe from this mailing | PLEASE DO NOT REPLY TO THIS E-MAIL Contact customer service
The McKinsey Quarterly. 21 South Clark Street. Chicago. IL 60603
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Home » Member Center » Newsletters & Alerts

Member Center

My Profile
Newsletters & Alerts

To sign up for newsletters and alerts, update your selections below.
To ensure delivery, add e.mckinseyquarterly.com to your address book.

Newsletters

Firm Member Log In

McKinsey Alumni Log In

¥ Monthly Newsletter
(Frequency: Monthly)

The guide to the newest content on our site

View sample.

[select All

[¥ Chart Focus Newsletter
(Frequency: Monthly)
Charts highlighting the essentials of important business
issues
View sample.

T Top Ten Newsletter
(Freguency: Quarterly)

Links to the ten most popular articles each quarter

View sample.

Topical Alerts

T McKinsey Classics
(Freguency: Quarterly)

Articles of enduring interest
View sample.

[Cselect All

We'll notify you whenever new content is available on subjects you specify. View sample.

FUNCTIONS INDUSTRIES REGIONS SPECIAL
. Corporate Finance I autometive T Africa T Articles with Audio
' Economic Studies [ Energy, Resources, T Asia-Pacific: All Countries [ In the News

[T Governance Materials [T Asia-Pacific: China Only [T Interviews
T Information Technology I Financial Services T Asia-Pacific: India Only [ Survey Results
~ Marksting [ Food & Agriculture - Europe
[C operations I Health Care [ Latin America
C Organization o High Tech [ Mideast
2 Strategy® I Media & Entertainment
™ Nonprofit
7' public Sector
™ Retail & Consumer Goods

[ Telecommunications

E 1ra nsportation

* Includes a subscription to McKinsey on Strategy, our free guarterly e-mail newsletter on strategy.
[Msend e-mail without graphics.

NOTE: We may occasionally send you other e-mail regarding your account status. See full policy.
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Oncers (F) Definition

Recent oncers
Rusty oncers
Very rusty oncers

Twicers (F)
Recent twicer
Rusty twicer
Very rusty twicer

6+ (F)
Current subscribers

attended <12 months (R)
attended >12<36 months (R)
attended 36+ months (R)

attended < 12 months
attended >12, < 36 months
attended in 36+ months

Booked 6+ events in current season

Recent Booked 6+ last season
Very rusty Booked 6+ more than a season ago
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